
05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

IPM4020 International Communications in
Asia-Pacific

View Online

  

     

1.

Rawnsley, G.D., Rawnsley, M.-Y.T. eds: Routledge handbook of Chinese media. Routledge,
London (2015).       

     

2.

Chitty, N., Li, J., Rawnsley, G.D., Hayden, C. eds: The Routledge handbook of soft power.
Routledge, London (2016).       

     

3.

McCargo, D.: Media and politics in Pacific Asia. RoutledgeCurzon, London (2003).       

     

4.

Sen, K., Lee, T.: Political regimes and the media in Asia. Routledge, London (2008).       

     

5.

Shirk, S.L.: Changing media, changing China. Oxford University Press, Oxford (2011).       

     

6.

Auslin, M.R.: The end of the Asian Century: war, stagnation, and the risks to the world’s
most dynamic region. Yale University Press, New Haven (2017).       

     

1/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

7.

Yahuda, M.B.: The international politics of the Asia-Pacific. Routledge, London (2011).       

     

8.

Buzo, A.: The making of modern Korea. Routledge, London (2016).       

     

9.

Gries, P.H., Gries, P.H.: China’s New Nationalism: Pride, Politics, and Diplomacy. University
of California Press, Berkeley, [Calif.] (2004).       

     

10.

Cox, D.G., Falconer, J.W., Stackhouse, B.: Terrorism, instability, and democracy in Asia and
Africa. Northeastern University Press, Boston (2009).       

     

11.

Johnson, R.: A region in turmoil: South Asian conflicts since 1947. Reaktion Books, London
(2005).       

     

12.

Heo, U., Roehrig, T.: South Korea since 1980. Cambridge University Press, Cambridge
(2010).       

     

13.

Lynn, H.G.: Bipolar orders: Korea since 1989. Zed, London (2007).       

     

14.

Demick, B.: Nothing to envy: real lives in North Korea. Granta, London (2010).       

     

2/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

15.

Shambaugh, D.L.: China goes global: the partial power. Oxford University Press, Oxford
(2013).       

     

16.

Menon, N., Nigam, A.: Power and contestation: India since 1989 : with a new epilogue.
Orient Blackswan, New Delhi (2014).       

     

17.

Ma, D., Adams, W.: In line behind a billion people: how scarcity will define China’s ascent in
the next decade. Ft Press, Upper Saddle River, New Jersey (2013).       

     

18.

Chan, S.: Looking for Balance: China, the United States, and Power Balancing in East Asia.
Stanford University Press, Stanford, Calif (2012).       

     

19.

Brady, A.-M.: Marketing dictatorship: propaganda and thought work in contemporary
China. Rowman & Littlefield, Lanham (2010).       

     

20.

Jackall, R.: Propaganda. Macmillan, London (1994).       

     

21.

Ellul, J.: Propaganda: the formation of men’s attitudes. Vintage Books, New York (1973).     
 

     

22.

Stockmann, D.: Who Believes Propaganda? Media Effects during the Anti-Japanese Protests

3/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

in Beijing. The China Quarterly. 202, 269–289 (2010).
https://doi.org/10.1017/S0305741010000238.       

     

23.

Jowett, G., O’Donnell, V.: Propaganda & persuasion. SAGE Publications Inc, Thousand Oaks
(2015).       

     

24.

Shambaugh, D.: China’s Propaganda System. The China Journal. 57,.       

     

25.

Brady, Ann-Marie: Mass Persuasion as a Means of Legitimation and China’s Popular
Authoritarianism. American Behavioral ScientistAmerican Behavioral Scientist. 53, 434–457
(2009).       

     

26.

Young, D.: The party line: how the media dictates public opinion in modern China. John
Wiley & Sons Singapore Pte. Ltd, Singapore (2013).       

     

27.

Brady, A.-M.: The Beijing Olympics as a Campaign of Mass Distraction. The China Quarterly.
197, (2009). https://doi.org/10.1017/S0305741009000058.       

     

28.

Pratkanis, A.R., Aronson, E.: Age of propaganda: the everyday use and abuse of
persuasion. W.H. Freeman, New York (2002).       

     

29.

Shambaugh, D: China’s propaganda system: Institutions, processes and efficacy. China
JournalChina Journal. 57, 25–58 (2007).       

4/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

     

30.

Stockmann, D: Who Believes Propaganda? Media Effects during the Anti-Japanese Protests
in Beijing. China QuarterlyChina Quarterly. 269–289 (2010).       

     

31.

Taylor, P.M.: Munitions of the mind: a history of propaganda from the ancient world to the
present era. Manchester University Press, Manchester (2003).       

     

32.

Young, D.: The party line: how the media dictates public opinion in modern China. John
Wiley & Sons Singapore Pte. Ltd, Singapore (2013).       

     

33.

Callahan, William A.: Identity and Security in China: The Negative Soft Power of the C hina
Dream. PoliticsPolitics. 35, 216–229 (2015).       

     

34.

Snow, N.: Japan’s information war. CreateSpace Independent Publishing Platform (2016).    
  

     

35.

Edney, Kingsley: Building National Cohesion and Domestic Legitimacy: A Regime Security
Approach to Soft Power in C hina. PoliticsPolitics. 35, 259–272 (2015).       

     

36.

Hartig, Falk: Communicating C hina to the World: C onfucius Institutes and C hina’s
Strategic Narratives. PoliticsPolitics. 35, 245–258 (2015).       

     

5/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

37.

Rawnsley, Gary D.: To Know Us is to Love Us: Public Diplomacy and International
Broadcasting in Contemporary Russia and China. PoliticsPolitics. 35, 273–286 (2015).       

     

38.

Wilson, Jeanne L.: R ussia and C hina Respond to Soft Power: Interpretation and
Readaptation of a Western Construct. PoliticsPolitics. 35, 287–300 (2015).       

     

39.

Barr, M.: Who’s afraid of China?: the challenge of Chinese soft power. Zed Books, London
(2011).       

     

40.

Cull, N.: The Public Diplomacy of the Modern Olympic Games and China’s Soft Power
Strategy. In: Owning the Olympics: narratives of the new China. University of Michigan
Press, Ann Arbor (2008).       

     

41.

Daliot - Bul, Michal: Japan Brand Strategy: The Taming of ‘Cool Japan’ and the Challenges
of Cultural Planning in a Postmodern Age. Social Science Japan JournalSocial Science Japan
Journal. 12, 247–266 (2009).       

     

42.

Ding, S.: The dragon’s hidden wings: how China rises with its soft power. Lexington Books,
Lanham (2008).       

     

43.

Gilboa, Eytan: Searching for a theory of public diplomacy.(Section One: Theorizing Public
Diplomacy)(Author abstract)(Report). The Annals of the American Academy of Political and
Social ScienceThe Annals of the American Academy of Political and Social Science. 616,
(2008).       

6/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

     

44.

Hayden, C.: The rhetoric of soft power: public diplomacy in global contexts. Lexington
Books, Lanham, Md (2012).       

     

45.

Yi, S., Melissen, J.: Public diplomacy and soft power in East Asia. Palgrave Macmillan,
Basingstoke (2011).       

     

46.

Leonard, M., Stead, C., Smewing, C., Foreign Policy Centre (London, England): Public
diplomacy. Foreign Policy Centre, London (2002).       

     

47.

Li, M.: Soft power: China’s emerging strategy in international politics. Lexington Books,
Lanham, Mar (2011).       

     

48.

Lukes, S: Power and the battle for hearts and minds. Millennium-Journal Of International
StudiesMillennium-Journal Of International Studies. 33, 477–493 (2005).       

     

49.

Watanabe, Y., McConnell, D.L., ebrary, Inc: Soft power superpowers: cultural and national
assets of Japan and the United States. M.E. Sharpe, Armonk, N.Y. (2008).       

     

50.

Mattern, J. B.: Why `Soft Power’ Isn’t So Soft: Representational Force and the
Sociolinguistic Construction of Attraction in World Politics. Millennium - Journal of
International StudiesMillennium - Journal of International Studies. 33, 583–612 (2005).       

     

7/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

51.

Melissen, J.: The new public diplomacy: soft power in international relations. Palgrave
Macmillan, Basingstoke (2007).       

     

52.

Hartig, Falk: Communicating C hina to the World: C onfucius Institutes and C hina’s
Strategic Narratives. PoliticsPolitics. 35, 245–258 (2015).       

     

53.

Nye, J.S.: The future of power. PublicAffairs, New York (2011).       

     

54.

Watanabe, Y., McConnell, D.L., ebrary, Inc: Soft power superpowers: cultural and national
assets of Japan and the United States. M.E. Sharpe, Armonk, N.Y. (2008).       

     

55.

Nye, J.S.: Soft power: the means to success in world politics. PublicAffairs, New York
(2004).       

     

56.

Rawnsley, G.D.: Taiwan’s informal diplomacy and propaganda. Palgrave, Houndmills,
Basingstoke, Hampshire (2000).       

     

57.

Edney, Kingsley: Building National Cohesion and Domestic Legitimacy: A Regime Security
Approach to Soft Power in C hina. PoliticsPolitics. 35, 259–272 (2015).       

     

58.

Rawnsley, Gary D.: Taiwan’s soft power and public diplomacy. Journal of Current Chinese

8/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

Affairs. 43, (2014).       

     

59.

Snow, N., Taylor, P.M., Annenberg School of Communications (University of Southern
California). Center on Public Diplomacy: Routledge handbook of public diplomacy.
Routledge, New York (2009).       

     

60.

Rawnsley, Gary D.: To Know Us is to Love Us: Public Diplomacy and International
Broadcasting in Contemporary Russia and China. PoliticsPolitics. 35, 273–286 (2015).       

     

61.

Thussu, D.K.: Communicating India’s soft power: Buddha to Bollywood. Palgrave Macmillan,
New York, NY (2013).       

     

62.

Vyas, U.: Soft Power in Japan-China Relations: State, sub-state and non-state relations.
Taylor and Francis (2013).       

     

63.

Wang, J.: Soft power in China: public diplomacy through communication. Palgrave
Macmillan, New York (2011).       

     

64.

Zhao, Q.: How China communicates: public diplomacy in a global age. Foreign Language
Press, Beijing (2012).       

     

65.

Fraser, M.: Weapons of mass distraction: soft power and American empire. Thomas Dunne
Books, New York (2005).       

9/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

     

66.

Susan, S.: The Declining Authority of States. In: The Global transformations reader: an
introduction to the globalization debate. Polity Press in association with Blackwell Pub,
Cambridge, U.K. (2003).       

     

67.

Mann, M.: Has Globalization Ended the Rise and Rise of the Nation State? In: The Global
transformations reader: an introduction to the globalization debate. Polity Press in
association with Blackwell Pub, Cambridge, U.K. (2003).       

     

68.

Held, D.: The Changing Structure of International Law. In: The Global transformations
reader: an introduction to the globalization debate. Polity Press in association with
Blackwell Pub, Cambridge, U.K. (2003).       

     

69.

Keohane, R.O.: Sovereignty in International Society. In: The Global transformations reader:
an introduction to the globalization debate. Polity Press in association with Blackwell Pub,
Cambridge, U.K. (2003).       

     

70.

Hixson, W.L.: Parting the curtain: propaganda, culture, and the Cold War, 1945 - 1961.
Macmillan Press, Basingstoke (1997).       

     

71.

Huntington, S.P.: The third wave: democratization in the late twentieth century. University
of Oklahoma Press, Norman (1991).       

     

72.

Kinnvall, C.,

10/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

Jo
̈
nsson, K.: Globalization and democratization in Asia: the construction of identity.
Routledge, London (2002).       

     

73.

Rawnsley, G.D.: Radio diplomacy and propaganda: the BBC and VOA in intennational
politics, 1956-64. Macmillan Press, Houndmills, Basingstoke, Hampshire (1996).       

     

74.

Rawnsley, G.D.: Cold-War propaganda in the 1950s. Macmillan, Basingstoke (1999).       

     

75.

Welch, D.: Propaganda: power and persuasion. The British Library, London (2013).       

     

76.

Haerpfer, C.W.: Democratization. Oxford University Press, New York (2009).       

     

77.

Rawnsley, G., Voltmer, K.: The Media. In: Democratization. Oxford University Press, New
York (2009).       

     

78.

Aldrich, R.J., Rawnsley, G.D., Rawnsley, M.-Y.T.: The clandestine Cold War in Asia, 1945-65:
Western intelligence, propaganda and special operations. Frank Cass, London (2000).       

     

79.

Rawnsley, G.D.: Radio diplomacy and propaganda: the BBC and VOA in intennational
politics, 1956-64. Macmillan Press, Houndmills, Basingstoke, Hampshire (1996).       

11/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

     

80.

Welch, D.: Propaganda: power and persuasion. The British Library, London (2013).       

     

81.

Rawnsley, G.D.: Cold-War propaganda in the 1950s. Macmillan, Basingstoke (1999).       

     

82.

Carruthers, S.L.: Winning hearts and minds: British governments, the media and colonial
counter-insurgency 1944-1960. Leicester Univ. Press, London (1995).       

     

83.

Cox, D.G., Falconer, J., Stackhouse, B., ebrary, Inc: Terrorism, instability, and democracy in
Asia and Africa. University Press of New England, Hanover, NH (2009).       

     

84.

Osgood, K.: Total Cold War: Eisenhower’s secret propaganda battle at home and abroad.
University Press of Kansas, Lawrence (2006).       

     

85.

Page, C.: U.S. Official propaganda during the Vietnam War, 1965-1973: the limits of
persuasion. New York, London (1996).       

     

86.

Pease, S.E.: Psywar: psychological warfare in Korea, 1950-1953. Stackpole Books,
Harrisburg, PA (1992).       

     

87.

12/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

Robinson, P.: The CNN effect: the myth of news, foreign policy, and intervention.
Routledge, London (2002).       

     

88.

Strobel, W.P.: Late-breaking foreign policy: the news media’s influence on peace
operations. U.S. Institute of Peace Press, Washington, D.C. (1997).       

     

89.

Thussu, D.K., Freedman, D.: War and the media: reporting conflict 24/7. SAGE, London
(2003).       

     

90.

Hallin, D.C.: The ‘uncensored war’: the media and Vietnam. Oxford University Press, New
York (1986).       

     

91.

Vu, T., Wongsurawat, W.: Dynamics of the Cold War in Asia: ideology, identity, and culture.
Palgrave Macmillan, Basingstoke (2009).       

     

92.

Said, E.W.: Orientalism. Penguin, London (2003).       

     

93.

Buruma, I., Margalit, A.: Occidentalism: a short history of anti-Westernism. Atlantic, London
(2005).       

     

94.

Said, E.W.: Culture and imperialism. Vintage Books, London (1994).       

     

13/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

95.

Said, E.W.: Covering Islam: how the media and the experts determine how we see the rest
of the world. Vintage, London (1997).       

     

96.

Ahmad, A.: Orientalism and After. In: Colonial discourse and post colonial theory: a reader.
Pearson Education, New York (1993).       

     

97.

MacKenzie, J.M.: Orientalism: history, theory, and the arts. Manchester University Press,
Manchester (1995).       

     

98.

Sardar, Z.: Orientalism. Open University Press, Buckingham (1999).       

     

99.

Said, E.W.: Power, politics, and culture: interviews with Edward W. Said. Bloomsbury,
London (2005).       

     

100.

Turner, B.S.: Orientalism, postmodernism, and globalism. Routledge, London (1994).       

     

101.

Klein, C., NetLibrary, Inc: Cold War orientalism: Asia in the middlebrow imagination,
1945-1961. University of California Press, Berkeley (2003).       

     

102.

Kwon, H., ebrary, Inc: The other Cold War. Columbia University Press, New York (2010).      
     

14/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

103.

Leong, K.J., ebrary, Inc: The China mystique: Pearl S. Buck, Anna May Wong, Mayling
Soong, and the transformation of American Orientalism. University of California Press,
Berkeley, Calif (2005).       

     

104.

Lee, A.W.: Picturing Chinatown: art and orientalism in San Francisco. University of
California Press, Berkeley (2001).       

     

105.

Yeg
̆
enog
̆
lu, M.: Colonial fantasies: towards a feminist reading of Orientalism. Cambridge University
Press, Cambridge, U.K (1998).       

     

106.

Codell, J.F., Macleod, D.S.: Orientalism transposed: the impact of the colonies on British
culture. Ashgate, Aldershot (1998).       

     

107.

Iskandar, A., Rustom, H., ebrary, Inc: Edward Said: a legacy of emancipation and
representation. University of California Press, Berkeley (2010).       

     

108.

Spanos, W.V., ebrary, Inc: The legacy of Edward W. Said. University of Illinois Press, Urbana
(2009).       

     

109.

Kennedy, V.: Edward Said: a critical introduction. Polity Press in association with Blackwell
Publishers, Cambridge (2000).       

15/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

     

110.

Beck, U., Sznaider, N., Winter, R.: Global America?: the cultural consequences of
globalization. Liverpool University Press, Liverpool (2003).       

     

111.

Golding, P., Harris, P.: Beyond cultural imperialism: globalization, communication and the
new international order. SAGE, London (1997).       

     

112.

Held, D., McGrew, A.G.: The Global transformations reader: an introduction to the
globalization debate. Polity Press in association with Blackwell Pub, Cambridge, U.K.
(2003).       

     

113.

Huntington, S.P.: The clash of civilizations and the remaking of world order. Simon &
Schuster, New York (1996).       

     

114.

Kinnvall, C.,
Jo
̈
nsson, K.: Globalization and democratization in Asia: the construction of identity.
Routledge, London (2002).       

     

115.

Huntington, S.P., Ajami, F., Bartley, R.L., Liu, B.: The clash of civilizations?: the debate.
Foreign Affairs, New York, NY (1993).       

     

116.

Murden, S.: Culture in World Affairs. In: Baylis, J., Smith, S., and Owens, P. (eds.) The

16/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

globalization of world politics: an introduction to international relations. Oxford University
Press, Oxford (2005).       

     

117.

Rawnsley, G.D., Rawnsley, M.-Y.T. eds: Routledge handbook of Chinese media. Routledge,
London (2015).       

     

118.

Tam, K., Yip, T.S., Dissanayake, W.: Sights of contestation: localism, globalism and cultural
production in Asia and the Pacific. The Chinese University Press, Hong Kong (2002).       

     

119.

Tomlinson, J.: Cultural imperialism: a critical introduction. Continuum, London (2001).       

     

120.

Watson, J.L.: Golden arches east: McDonald’s in East Asia. Stanford University Press,
Stanford, Calif (2006).       

     

121.

Ritzer, G.: McDonaldization: the reader. Pine Forge, Los Angeles, [Calif.] (2010).       

     

122.

Fraser, M.: Weapons of mass distraction: soft power and American empire. Thomas Dunne
Books, New York (2005).       

     

123.

Hafez, K.: The myth of media globalization. Polity Press, Cambridge (2007).       

     

17/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

124.

Chua, B.H., Iwabuchi, K.: East Asian pop culture: analysing the Korean wave. Hong Kong
University Press, Hong Kong (2008).       

     

125.

Iwabuchi, K.: Recentering globalization: popular culture and Japanese transnationalism.
Duke University Press, Durham (2002).       

     

126.

Li, J.: Chinese media, global contexts. Routledge, London (2003).       

     

127.

Lin, S.L.: The Politics of Filmmaking and Movie Watching. In: China’s Transformations: The
Stories beyond the Headlines. Rowman & Littlefield Publishers (21)AD.       

     

128.

Lo, K.-C.: Chinese Face/Off: The transnational popular culture of Hong Kong. University of
Illinois Press, Urbana (2005).       

     

129.

Rawnsley, G.D., Rawnsley, M.-Y.T.: Global Chinese cinema: the culture and politics of Hero.
Routledge, New York, N.Y. (2011).       

     

130.

Tam, K., Yip, T.S., Dissanayake, W.: Sights of contestation: localism, globalism and cultural
production in Asia and the Pacific. The Chinese University Press, Hong Kong (2002).       

     

131.

Hunt, L., Leung, W.-F.: East Asian cinemas: exploring transnational connections on film. I.B.

18/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

Tauris, London (2008).       

     

132.

Gokulsing, K.M., Dissanayake, W., Dasgupta, R.K. eds: Routledge handbook of Indian
cinemas. Routledge, London (2013).       

     

133.

Mehta, R.B., Pandharipande, R.V., ebrary, Inc: Bollywood and globalization: Indian popular
cinema, nation, and diaspora. Anthem Press, London (2010).       

     

134.

Choi, J., ebrary, Inc: The South Korean film renaissance: local hitmakers, global
provocateurs. Wesleyan University Press, Middletown, Conn (2010).       

     

135.

Paquet, D.: New Korean cinema: breaking the waves. Wallflower, London (2009).       

     

136.

Rawnsley, G.D., Rawnsley, M.-Y.T. eds: Routledge handbook of Chinese media. Routledge,
London (2015).       

     

137.

Atkins, W.: The politics of Southeast Asia’s new media. Curzon, London (2002).       

     

138.

Wu, X.: Chinese cyber nationalism: evolution, characteristics, and implications. Lexington
Books, Lanham (2007).       

     

19/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

139.

Ho, K.-C., Kluver, R., Yang, K.C.C.: Asia.com: Asia encounters the internet.
RoutledgeCurzon, London (2003).       

     

140.

Qiang, X.: The Internet: A Force to Transform Chinese Society? In: China’s transformations.
Rowman & Littlefield Pub., Inc., Lanham, MD (2007).       

     

141.

Mengin, F., Fondation nationale des sciences politiques. Centre d’études et de recherches
internationales: Cyber China: reshaping national identities in the age of information.
Palgrave Macmillan, New York (2004).       

     

142.

Ferdinand, P.: The internet, democracy, and democratization. Frank Cass, London (2000).  
    

     

143.

Athique, A.: Indian media: global approaches. Polity, Cambridge (2012).       

     

144.

Sreberny, A., Khiabany, G.: Blogistan: the internet and politics in Iran. I. B. Tauris, London
(2010).       

     

145.

Castells, M.: The Internet galaxy: reflections on the Internet, business, and society. Oxford
University Press, Oxford (2002).       

     

146.

20/21



05/08/24 IPM4020 International Communications in Asia-Pacific | Aberystwyth

University

Aronson, J.D.: Causes and Consequences of the Communications and Internet Revolution.
In: Baylis, J., Smith, S., and Owens, P. (eds.) The globalization of world politics: an
introduction to international relations. Oxford University Press, Oxford (2014).       

     

147.

Norris, P.: Digital divide: civic engagement, information poverty, and the Internet
worldwide. Cambridge University Press, Cambridge (2001).       

     

148.

Rawnsley, G.: The Media, Internet and Governance in China. In: China’s Opening Society:
The Non-State Sector and Governance. Taylor & Francis Ltd, London (2009).       

     

149.

Kent, M., Ellis, K., Xu, J. eds: Chinese social media: social, cultural, and political
implications. Routledge, London (2017).       

     

150.

Morozov, E.: The net delusion: the dark side of internet freedom. PublicAffairs, New York
(2011).   

21/21


